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Marketing and Communications Coordinator 

Position Summary:  We are a grassroots nonprofit that seeks to bridge the gap between hunger and health, serving 
nearly four million meals side-by-side with health and wellness services every year. The Marketing and 
Communications Coordinator position is part of the Development Department and is responsible for marketing, 
communications, digital and social media to increase awareness of the Hunger Network’s programs, services, 
events, fundraising activities, and community engagement.  This position reports to the Director of Development.   

KEY ROLES (Essential Job Responsibilities): 

Planning  

1. Collaborates with Development team to develop and implement the marketing and communications plan to 
increase organization awareness, support programs and services, and development activities.  
 Keeps current on trends and provides insights on all digital media (website, social media, etc.) analytics.   
 Tracks and evaluates the marketing plan and campaigns for effectiveness. 
 Provides recommendations and actions for improvements of marketing plan.  

2. Works with Development team to implement donor development, special events, and awareness campaigns. 

Website & Social Media Content   

1. Develops new content and maintains website. 
2. Writes new stories, creates new pages, and solicits updates from other departments.  
3. Supports the thought leadership initiative and includes in website and social media posts. 
4. Coordinates and produces eNewsletters and ensure that eNews stories connect to existing or new pages on the 

website.  
5. Works with website designer/vendor to implement design changes to the website, as needed. 
6. Develops and executes a social media strategy for the Hunger Network, development activities, programs and 

services.   
7. Identifies methods for increasing donations through digital platforms and increases traffic to donor page(s).  

Marketing & Communications Publications  

1. Assists the CEO, Director of Development, and Program Managers in writing content for key organization 
publications, completes layout, and maintains deadlines for and including:  

a. Quarterly newsletter, which is a component of the direct mail program  
b. Annual Report  
c. Brochures, fact sheets, etc. 
d. Fundraising campaigns 
e. Special events  

2. Collects client and donor interviews for newsletters, direct mail, website, press conferences, etc.   
3. Maintains the HN’s photo library by taking photos, seeking pro bono photography, or contracting with paid 

photographers.  Maintains photo/video release forms. 
4. Designs ads, flyers, banners, brochures, fact sheets, event signage, invitations, etc. as needed.    
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Public Relations, Community Events & Speaking Engagements 

1. Assists the Director of Development and Special Events Manager at fundraising events as needed.  
2. Writes press releases and sends them to appropriate press outlets.   
3. Develops relationships and maintains media contact list. 

SKILLS/KNOWLEDGE REQUIRED:  

 Bachelor's degree in business, marketing, communications, or related field. 
 5+ years of related experience in marketing and communications. 
 3+ years of related experience in non-profit agency operations is desirable. 
 Knowledge of the principles and practices of non-profit organizations. 
 Skills in Adobe Suite, Microsoft Office Suite, and graphic design are a plus. 

COMPETENCIES 

 Demonstrated excellence in verbal and written communication skills. 
 Ability to establish and maintain effective working relationships with staff, Board members, media, and vendors.  
 Strong problem solving and decision making skills 
 Ability to manage multiple projects simultaneously and adjust project timelines and budgets as needed 

OTHER 

 This is a 30 hour/week position 
 Some weekends and evenings  
 Reliable transportation, valid driver’s license and automobile insurance 
 Background check 

 
Salary commensurate with experience.  EOE.  Send cover letter and resume to careers@hungernetwork.org. 

 


